
AQA A-Level in Business 
Summer Bridging Task – Year 11 

 
Activity 1: Developing your quantitative skills  

20% of A Level business is based on quantitative skills which include the 

use of percentages, index numbers and rearranging equations as well as 

interpreting data from tables and graphs. The following questions are on 

percentages. Answer the questions and remember to show your working! 

1) Increase 380 by 5%  

100 – 5= 95  

95/100=0.95 

0.95 x 380= 

2) Decrease 320 by 11%  

 

3) Find the percentage change from 120 to 168  

 

4) An amount was increased by 18% to £531.00. Find the original 

amount.  

 

5) Increase 200 by 17%  

 

 

6) Decrease 200 by 10%  

 

7) Find the percentage change from 40 to 42  

 

8) An amount was decreased by 12% to £149.60. Find the original 

amount.  

  



 

 

Activity 2: Business Terms Write a definition for the following Business 

terms. 

Business Term Explanation 

Inventory  

Opportunity Cost  

Added Value  

Cash Flow  

Shareholders  

Corporate Social Responsibility  

Ethical Objectives  

Human Resources  

Market Share  

 

 

Activity 3: Business Investigation  

Complete the following research task. You may present your work as a 

PowerPoint or poster or another appropriate format. 

Select one business that you are interested in. Conduct some research and 

produce a report that includes: 

• Name of the business 

• History and owner of the business 

• What it produces 

• The sector it operates in, private/public/third sector 

• Market data on the business, i.e. its market share, turnover, profit 

levels 

• Factors that may influence the levels of demand and supply for this 

specific business e.g. economic factors, location, type of product, 

trends 

• How the business has been affected by the pandemic and what 

actions it has taken 

• Any additional information/comments that you think is relevant to 

business studies topics 

 

• Overall Conclusion:  

• Do you think this company is successful?   

• Have they achieved their objectives? 

• Are they likely to be successful in the future? 

• What problems have they had to overcome in the past? 

• What type of image do they present in their advertising/marketing? 

 

• A bibliography/sources. 


